














CASE IN POINT: ASSESSING COMMUNICATION SKILLS

of Business career. The focus of these activities is to improve the effectiveness of the cur-

riculum in developing these skills. The development and improvement of individual writing
and speaking skills is included as a course objective in most of the courses offered in the business
and accounting programs.

Both written and spoken communication skills are assessed throughout the students’ School

Assessment of speaking skill development begins early in the student’s education. BUSN 231,
Statistical Thinking, requires an “elevator speech™ as part of the course’s final exam. Students are
given the topic two weeks prior to the date of the exam. The scenario is one they are likely to expe-
rience: On the way to an interview, the student steps on the elevator with the CEO, who introduces
herself and learns the student is on his way to an interview with the process improvement unit. The
CEO asks the student to explain what ‘statistical thinking’ means and how it can help the firm. The
student has 2 minutes (the length of the elevator ride) to give the explanation. Students are expect-
ed to dress as they would for an interview, speak

extemporaneously or with little reliance on notes,

and demonstrate an understanding of the subject

matter. Two faculty members who are not course

instructors critiqgue the students’ performance and

make recommendations for improvement.

The Board of Advisors’ review of the capstone
course presentations provides feedback on critical
thinking skills and ability to integrate knowledge.
Their observations over the last three semesters
have contributed to substantive revisions in the
capstone course project assignment. The result has
been an improvement in the quality of the projects.
In addition to business issues, an important compo-
nent in these observations is public speaking.
Because both sets of observations of speaking
performance are direct measures, this approach
will allow us to bridge the change from outcomes
assessment to assurance of learning. More
importantly, it gives the School a measure of our
programs’ value-added.
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M.4: The school must specify its relative
emphasis on teaching, intellectual
contributions, and service.

The University standard for the relative emphasis on
teaching, intellectual contributions, and service is
50/25/25. This weighting appears only in the rubric
for recommendation of merit increases. The official
statement regarding the relative emphasis of the tra-
ditional components of the faculty member’s set of
responsibilities is contained in the University
Handbook (pg. 88). “The criteria for retention, promo-
tion, and tenure are teaching, professional develop-
ment, and service. At Christopher Newport University
the first, teaching, is of paramount importance, and
poor teaching cannot be redeemed by superiority in
the other two areas.”

Service is defined by the Handbook, and “pertains to
the service to the University, to the profession, to
the...discipline, or to the region, the Commonwealth,
or the nation. Service that is external to the University
should be of such a nature as to clearly be related to
one’s status as a professional in the faculty member’s
discipline and/or one’s status as a member of the fac-
ulty of the University.” Service also includes student
academic advising; serving as advisor to student
organizations; and serving on department, School, or
University committees.
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The AACSB standards define service as “support
given to academic or professional organizations, pro-
fessional contribution to organizations in the commu-
nity or region...” In the School of Business applica-
tion for accreditation readiness submitted in March
2003, the relative emphasis was identified as
65/25/10. The additional 15 percent appearing in the
teaching weight recognized that much of the
University committee work addresses issues closely
related to or affecting teaching. University committee
work is expected of all full time faculty members and
because the School has a small faculty complement,
the committee workload is significant.

M.5: The school’s activities must be
consistent with its mission.

The School of Business undertakes no activities
inconsistent with its commitment to undergraduate
education. This self-evaluation report documents our
ongoing efforts to ensure high quality in student intel-
lectual, personal, and social development. To accom-
plish this, we focus on the effective management of
faculty, curriculum, and resources. We partner with
the local business community to provide innovative
learning opportunities to students and to faculty. The
business school’'s strategic plan also demonstrates
our full commitment to our mission.

Jeannie Chung, Class of 2003, displays her
certificate acknowledging her team’s SIFE
award for “Rookie of the Year.” Upon the
recommendation of the Student Academic
Advisory Board, the School initiated a
student recognition program. An engraved
award and a $500 scholarship is presented
to each recipient in the categories of
outstanding academic performance ,
outstanding leadership, and outstanding
service to the school. Jeannie also won the
award for outstanding leadership in 2003.
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